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Harnessing Demographic Software to Improve 
Casino Marketing 

I n the casino indu stry, th e pr ocess of querying and ana lyzing 
a ma rket 's demogr aphic co m position has long been th e 

functi on of cons ulta n ts who co n duc t market fea si bi lity 
studies or, in large multi-unit gaming companies, ana lysts who 
dedicate the maj ority of th eir time scru tin izing demographic 
da ta . T he vast m ajo rity o f cas ino mark eters con duc t a 
cursory rev iew of area dem ographics as pa rt of th eir annua l 
ma rke ting plans. T his is not to suggest tha t marketers do no t 
recogni ze the value of an alyzing region al dem ogr aphi cs. 
Ra the r the cost of demograph ic software coupled with it s 
limited app licability has res tr icted its app lica t ion . 

In recent years the cos ts of softwa re tha t genera te detailed 
demographic re ports for any ge ogrllphy an d demograph ic 
ma pping so ftware have d ropped to th e point whe re any 
casino can now justify th eir expe nse . More importan t, th e 
co n trib utions th at these softwa re products can mak e to a 
casino 's advert ising and marketing efforts far ou tweigh th ei r 
cos ts . 

Is the cost of your current 
Payroll and HR system 

leaving you high and dry? 

CO RT Dire ctio ns CasinoHRMS is an innovat ive 

Payroll and HR solut ion you can own for one low 

price. CasinoHRM S is a bundle of world-class 

Payroll and HR solutions tailored to the needs of 

your orga nizatio n. Enjoy easy-to -use interfaces. 

quick implementat ion. and data on demand. 

providing a solut ion of ex traordinar y value. 

CasinoHRMS offers unmatched innovatio n. 

power, and value that wi ll save you money over 

you r cu rrent se rvice bureau costs . 

Make the leap to an innovat ive 
HRMS solution from CORT Directions. 
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T he re is a wide variety of de mographic so ftware pro ducts 
availab le to casino mar keters an d th ey <I re roughly divided 
in to two gr oups. The first allows the user to initially pinpoint 
th e location of th ei r cas ino on a map and th en pu ll demo­
gra phic data fo r any user-defined geograp hy. For exa m ple, 
one can ge nera te de mograp hic reports for a regio n defi n ed 
as a 20-m inute drive time, a part icular zip code, lO-mile con­
centric rings aro und th e prope rty or even a custom-made 
po lygon. O nce the geograp hy is de fined, the software p ulls 
detail ed demographi c information for tha t area, de tailing pop­
ulati on by age, sex, empl oyment, race, e thniciry, inco me 
and a wea lth of o ther variables . 

Wi th dem ographic software a casi no market ing team can 
easil y mea sure how effe ct ively thei r property has penetra ted 
a given mar ket. In o the r words, by comparing th e nu m ber 
of ad ults in a given geograp hy with me mbers in th e casi no 's 
dat abase, the casino can calcu late th e percentage of adults who 
bel ong to th ei r re wards progra m . T h e foll owing tabl e 
illustra tes thi s. 

Mile s from Adults in Members in Penetration 
Zip Code Cas ino Zip Zip Rate 

14890 10 38.521 4.215 10.9% 

14885 16.2 43.504 3.342 7.7% 

14880 19 5 38.958 2.65 1 6 .8% 

14823 14.1 52.480 1.522 2.9% 

14720 24.5 36.400 2.110 5.8% 

Matching Products and Services to Customers 
Using thi s same software, casino marketers can examine 

a particular geography to further un derstand its compos ition. 
Wi th a better un derstand ing of a pa rt icular ar ea 's popula­
tion in te rms of age, income, race and ethn iciry, th e casi no 
can des ign prod uc ts and services that meet th e needs o f 
th ose pa r ticular markets. 

Database Mapping 
Ano th er type of software product allows casino marketers 

to ana lyze th ei r own data base th ro ugh vis ua l mapping. 
T hese map ping programs map ou t a casin o 's database so 
man agers can easi ly iden tify where th eir cus to mers live. 
C asino marketer s can easi ly iden t ify co mmuni ties that have 
hi gh co ncentrations of gaming customers and those that do 
no t. T his in for mati on can be inv alu able to the astu te ma r­
keter. By actua lly seeing where existing custome rs live and 
wher e they do no t, mark et ers des ign market in g cam paigns 
to mo re effect ively communicate to exis ting customers or 
tar get mar ket s whe re th ey have fewe r cus tomers . 
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market r esearch firms to co nd uct pre- an d post-testi ng att i­
tude, awar en ess and usage studies . O thers m ay att em p t to 

identify permutations in gaming revenue an d correlate them 
to rec en t adve rtising campaigns . However, for the most 
part, casino advertising goes unmeasured. By utilizing demo­
graphic so ftware and mapping programs, the casino's adver­
tising team ca n design effective tools to measure the success 
of th ei r advertising effo rts . 

As wi th all software products, there is a learning curve. If 
a cas ino commits to purchasing these power fu l so ftware 
tools, it mus t also id en tify peop le with in th eir o rga n iza tion 
who wi ll u til ize the se program s and develop a sys te matic 
approach to ana lyzing the data and u ti lizing th e informa tion 
g leaned from the ana lysis . ~ 
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e asuring Results 
. Vhile direct mai l, if de signed and executed effect ively, is 

_ lv targeted , deli vering the righ t reward to the right cus ­
e r, advert ising o ften is no t . T his is because it is difficu lt 
pro h ib itive ly expensive to measur e the effec ts o f adve r ­

n g on a casino 's busine ss. Wea lthier casinos ca n utilize 

recent years the c osts of software that generate detailed demographic reports 
r any geography and demographic mapping software have dropped to the point 
ere any casino c an now justify their expense. " 
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As an example, with a database -mapping progra m, the 
I!l O advertising director can design more effective billboard 

-npaigns. If the goal of a particular ou tdoor campa ig n is 
re in force a da tabase-m arke ting m essage with b ill boards, 
c ific outdoor locati ons in neigh bo rh oods with hi gh con­

. i rrations of play er s can be iden tified and me ssages placed 
those billboard s. I f, o n the other hand , the goa l is to tar­

_ t new prosp ect s, this mapping program can eas ily id enti fy 
_.i5 where th e casino has a low penetration rate . T he 

o's adve rtisers can in tur n de liver a variety of adve r tis­
:- messages th rough outdoor, prin t and se lective broad cast 
_ iia, in order to increase penetration into tho se areas . 


